O lNewpylog MtaATag eival kabnyntrig Tou
THAPATOG MapkeTIvyK & ETTIKOIVWYVIOG TOU
Oikovopikou MavetmoTtnuiou ABnvwy Kal
OI16AKTWP TNG OXOANRG B10iKNONG ETTIXEIPNOEWY
Tou TravemoTnuiou Warwick Tng AyyAiag.
AiguBuvel 1o Mpdypapua MeTATTTUXIOKWY
21moudwv oTnv AvaAuTikp MAPKETIVYK TOU
OikovopikoU MavemmaoTtnuiou ABnvwv. ‘Exel
etTiong dlateAéoel TTPOEOPOG KAl AVTITIPOEDOPOG
TOU oIKgiou TPNUaTog. EEeAéyn TTpOEdPOG TOU
A% NG EAANVIKAG Akadnuiag MAPKETIVYK TO
€106 2020 ka1 2023.

Ta gpeuvnTIKG VOIOPEPOVTA TOU
TepIAaPBAvVOUV GUUTTEPIPOPA KATAVAAWTH,
avaAuon ¢ATNoNG, avaAuTIKr HAPKETIVYK,
TTOCOTIKG UTTOOEIYMATA, KAl TTPONYMEVES
MEBOBOUC £peuvag ayopdg Kal avaAuong
QTOMIKNAG CUUTTEPIPOPAG.

‘EX€l ONUOCIEUCEl EKTEVWIG OE EYKPITA ETTIOTNMOVIKA TTEPIODIKA HE BIadIKaTia avwvuung Kpiong,
otTwg Ta Annals of Operations Research, Applied Economics, Decision Sciences, Expert
Systems with Applications, Journal of Retailing, Journal of Service Research, Journal of
Consumer Behaviour, Journal of International Marketing, Journal of the Academy of Marketing
Science, Journal of Advertising Research, European Journal of Marketing, European Journal of
Operational Research, Industrial Marketing Management, International Journal of Retail and
Distribution Management, Journal of the Market Research Society, Journal of Business
Research, Journal of Product and Brand Management, Journal of Retailing & Consumer
Services, Journal of the Operational Research Society, Marketing Letters, Psychology &
Marketing, kai Transportation Research.

Epyaaoieg Tou €xouv TTapouciacBei og kaBiepwuéva diEBvA ouvédpia otnv EupwTrn kai Tig HIMA,
oTta otroia TrepihauBdvovtal Ta American Marketing Association Educators’ Conference, the
British Academy of Management Conference, European Marketing Academy Conference, kai
INFORMS Marketing Science Conference.

Eival TaKTIKOG KPITAG O€ KATAGIWHEVA ETTIOTAMOVIKA TTEPIOBIKA, OTA OTTOIa TTEPIAQUBAvVOVTAI TO
Marketing Science, Decision Sciences, Journal of Retailing, Journal of the Academy of
Marketing Science, Journal of Service Research, Journal of International Marketing, European
Journal of Marketing, European Journal of Operational Research, International Marketing
Review, International Journal for Research in Marketing, Journal of Business Research, kai
Journal of the Operational Research Society. Eival emmiong péAOg Twv GUVTOKTIKWYV ETTITPOTTWV
Twv TTEPIOdIKWYV Industrial Marketing Management, International Journal of Retail and
Distribution Management, Journal of Economic and Administrative Sciences, kail Journal of
Product and Brand Management.

To dnuooieupévo eTIoTNPOVIKO £pyo Tou TTEpIAaUBAvEl WS TWpa TTEPIccOTEPES atmd 130
ETTIOTAPOVIKEG DNUOCIEUCEIG KAl TUYXAVEI CNPAVTIKAG avayvwpIiong £X0VTAG CUYKEVTPWOEI
TeploadTepeg atd 5.000 avagpopég otn d1ebvr) epeuvnTikn ypaupateia (h-index=30) kai £xovTag
AaBel £€1 Bpafeia kaAUTEPOU GPBpPoU atTd cuvédpIa Kal TTEPIODIKA. ZUVEYPAWE €TTioNG 5
ETTIOTAPOVIKA CUYYPAUUATA OTA TTEdIO TNG CUMTTEPIPOPAG KATAVAAWTH, TOU NAPKETIVYK KAl TNG
AVOAUTIKAG.

O kabnyntng Mewpyiog MaATag éxer Aapel Tpeig popég (2012, 2016, 2020) T didkpion
KaAUTepNG epyaaciag (best paper award) TG Bpetavikng Akadnuiag Mavar{uevr. ‘Exel diateAéoel
OUVTOVIOTAG ToU TTEdiou PeBOdwWY, PovTéAwy & avaAuTiKAg papkeTivyk (Methods, Modeling &
Marketing Analytics Track) o€ 6 eTioia cuvédpia TnG EupwTraikng Akadnuiag MéapkeTivyk. ‘Exel



etriong dlateAéoel afloAoynTrg o€ TTOAAG BieBvr ouvEdpIa, aAAd Kal o€ 1IDpUpaTa OTTWG TO
National Science Foundation Twv HIA.

‘Exel @IAN0gevnBei TTOANEG QOpEG 0 HETQ evnuEpwong oTnv EAAGDA Kal TO €GWTEPIKO E TTOANEG
EKATOVTASES GPBpPa, OUVEVTEUEEIC KAl ava@OpES. Exel CUPPETAOXE! £TTIONG WG OMIANTAG,
OUVTOVIOTAG A BlI0pYyavWTAG 0€ HEYAAO apiBud NUEPIdWY, CUUTTOCIWY KAl EKONAWGCEWV.

George Baltas — Bio note

George Baltas is a Professor of Marketing & Consumer Behaviour at the Athens University of Economics
and Business, Department of Marketing & Communication. He holds a BSc in economics, an MBA with
distinction, as well as a PhD from the University of Warwick. Prior to joining AUEB he was a lecturer in
marketing at Warwick Business School, England.

Professor George Baltas is the Director of the AUEB MSc in Marketing Analytics and the AUEB
Marketing Research Laboratory. He was elected President of the Greek Marketing Academy in 2020 and
2023.

His research interests include consumer behaviour, consumer analytics, market research methods, and
gquantitative models.

Professor George Baltas has published extensively in well-established academic journals including
Journal of Retailing, Journal of Service Research, Journal of Advertising Research, Journal of Business
Research, Journal of the Academy of Marketing Science, Annals of Operations Research, Applied
Economics, Decision Sciences, European Journal of Marketing, European Journal of Operational
Research, Industrial Marketing Management, International Journal of Retail and Distribution
Management, Journal of International Marketing, Journal of the Market Research Society, International
Journal of Market Research, Journal of Product and Brand Management, Journal of Retailing &
Consumer Services, Journal of Brand Management, Journal of the Operational Research Society,
Marketing Letters, and Transportation Research, among many others.

His research work so far includes more than 130 refereed publications and has received more than 5,000
citations in the research literature (h-index 30) as well as six best paper awards.

Professor George Baltas has also reviewed extensively for numerous scholarly journals such as the
Decision Sciences, European Journal of Marketing, European Journal of Operational Research,
International Marketing Review, International Journal for Research in Marketing, Marketing Science,
Journal of Business Research, Journal of the Operational Research Society, Journal of Retailing,
Transportation Research and is on the editorial board of the Journal of Product and Brand Management,
Industrial Marketing Management, the International Journal of Retail and Distribution Management, and
the Journal of Economic and Administrative Sciences.

Professor George Baltas received Best Paper Awards from the British Academy of Management
Conference in 2012, 2016 and 2020.

He has acted as Chair of the Methods, Modeling & Marketing Analytics Track for six annual EMAC
Conferences and been on organizing and scientific committees of several other conferences.

His research has attracted considerable mass media coverage with several hundred articles, interviews
and reports in newspapers, magazines, trade publications, digital and broadcast media. He is also a
frequent speaker and panellist in professional meetings, roundtables, and conferences.



